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IAB Tech Lab Introduces AAMP 3.0 to Standardize the RFP-to-Buy Process for
Agentic Advertising

Descrizione

COMUNICATO STAMPA &4?? CONTENUTO PROMOZIONALE

OpenProposal Brings a Common Standard to a Historically Manual Stage of Media Buying, Connecting
RFPs to Buy Commitments and will be in Public Comment until October 22, 2026

NEW YORK, Sept. 22, 2026 /PRNewswire/ &4?? Today, IAB Tech Lab, the global digital advertising
technical standards-setting body, announced AAMP 3.0, the next major release of its Agentic
Advertising Management Protocols framework, introducing a standardized way for buyers and sellers to
move from an RFP through proposal evaluation and toward a buy commitment in agentic advertising.

While standards exist for many stages of digital media buying and execution, the process between an
RFP and a buy commitment has historically been handled largely through human and manual
workflows. As Al agents take on more responsibility for discovering, evaluating and planning media,
that gap creates the need for a common way for buyer and seller agents to exchange and evaluate
proposals before a transaction moves toward execution.

AAMP 3.0 addresses that gap through OpenProposal, a new specification that defines how sellers can
represent advertising products and respond to buyer briefs in a standardized, agent-readable format.
OpenProposal enables buying agents to discover and compare opportunities against a brief while
giving sellers control over how their inventory and ad products are represented. The new specification
will be in Public Comment until October 22, 2026, during which time it will be built into the Buyer and
Seller Agent SDK reference implementations.

OpenProposal extends AAMP into the RFP and proposal stage while connecting to the IAB Tech Lab
standards already used across media execution, including AACOM, OpenDirect, and the Deals API.
Together, these standards provide a common foundation for agentic workflows to move from discovery
and planning through negotiation, buying, execution and reporting.
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a??As agents take on more of the work in media planning and buying,the industry needs a common
framework for the RFP and proposal process,a?e said Anthony Katsur, CEO, IAB Tech Lab.
a??0penProposal fills a major gap between a buyera??s brief and a buy commitment, giving buyer and
seller agents a standardized way to exchange and evaluate opportunities. By connecting that process
to the standards the industry already uses for execution, AAMP 3.0 creates a foundation for agentic
workflows across the media buying lifecycle.a?e

From Discovery to Execution

OpenProposal creates a standard way for publishers to define advertising products and packages and
to represent them in RFP responses. Buying agents can evaluate those proposals against a buyera??s
brief, compare opportunities and assess suitability before moving toward a buy commitment. Once an
opportunity moves forward, AAMP connects that proposal to the standards and infrastructure used for
all types of transaction and execution.

AAMP 3.0 supports a media lifecycle that includes:

AdCOM provides a commeon vocabulary throughout these stages, allowing the information represented
at discovery to remain consistent as-an Qpportunity, moves through planning, negotiation, execution and
reporting.

OpenProposal Makes Publisher Ad Products Agent-Readable

OpenProposal gives publishers a standardized way to make a broader range of ad products
understandable to buying agents and to create proposals in response to buyer briefs. In the proposal,
sellers can include information necessary for buyers to understand how the products can be bought,
executed, measured and evaluated.

For buyers, this creates the ability to evaluate a much broader universe of potential media
opportunities. Agentic technology can process and compare more information across more publishers
than a human planner could reasonably evaluate alone, helping buying organizations build plans
informed by a larger and more diverse consideration set.

OpenProposal maintains continuity with the digital advertising infrastructure already in the market. It
complements OpenDirect, ADCOM, and the Deals API, using those established standards as
opportunities move from planning into transaction and execution. Existing programmatic
implementations of those standards can continue operating as they do today, without requiring DSPs,
SSPs or other technologies to change their existing use cases.

In addition, the AAMP agent software development kits (SDKs) continue to further harden deterministic
guardrails governing pricing, ad packages, orders and media buy details, increase trust in agent
identities, and strengthen idempotency across transactions to help ensure consistent responses and
data integrity as agents operate at greater speed and scale. In practical terms, idempotency means an
instruction can be sent twice without happening twice; so when an agent retries a request it didna??t
get an answer to, the result is confirmation of the original order rather than a duplicate.

Industry Support for an Agentic Media Ecosystem
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As agencies, brands and publishers begin building agents into their planning and transaction workflows,
industry participants are rallying around the need for common standards that allow those agents to
communicate across companies and platforms. AAMP agents with OpenProposal are designed to
create that shared foundation while allowing every participant to maintain control over its own
technology, inventory, business rules and data.

a??By providing full agentic coverage for all existing IAB Tech Lab standards, while at the same time
standardizing agent authentication and authorization protocols, AAMP 3.0 delivers a transaction-ready
framework that will aid our industrya??s movement from proof-of-concept tests towards the wide-
spread use of Al Agents in media transactions.a?s added Michael Palmer, Global Vice President,
Emerging Technologies at WPP Media.

a??Agentic planning gives us the opportunity to evaluate a much broader range of media opportunities
and information when we build a plan,a?+ added Mike Treon, Head of CTV Strategy at

PMG. a??Whata??s new in AAMP 3.0 is that the reasoning travels with the proposal. A seller can tell
us not just what a package costs, but why they believe it fits the brief 4?7 the audience rationale, the
formats, the terms behindthe-price. That context is what our planning models need, and now it arrives
in a form they can actually read.a?s

The global IAB Network is also getting involved.-&?2?IAB Australia has opened expressions of interest
for a seller-side pilot using the AAMP reference implementatians available today,a?« said Jonas
Jaanimagi, Technology Lead, IAB Australia. 8??Weéa??ve been running those implementations in a lab
for months and contributing feedback upstream. Our role now is to help Australian publishers test
discovery, proposal and approval workflows in a sandbox before any live spend is involved, and to turn
that practical experience into useful evidence for the industry.a?e

AAMP 3.0 represents the next stage in IAB Tech Laba??s work to apply agentic capabilities to the
proven standards that underpin digital advertising. By standardizing the RFP-to-buy commitment
process and connecting it with established standards for transaction, execution and reporting, AAMP
3.0 helps create a common foundation for agentic media buying without requiring the industry to rebuild
the infrastructure it relies on today.

To review the OpenProposal specification, supporting technical resources, and to provide feedback, via
Public Comment until October 22, 2026. please visit: iabtechlab.com/AAMPV3.

About IAB Technology LaboratoryEstablished in 2014, the IAB Technology Laboratory (Tech Lab) is a
non-profit consortium that engages a member community globally to develop foundational technology
and standards that enable growth and trust in the digital media ecosystem. Comprised of digital
publishers, ad technology firms, agencies, brands, and other member companies, IAB Tech Lab
focuses on solutions for brand safety and ad fraud; identity, data, and consumer privacy; cross-channel
programmatic effectiveness and ad measurement; and the impact of LLMs and Al agents on
advertising. Its work includes the OpenRTB real-time bidding protocol, ads.txt anti-fraud specification,
Open Measurement SDK for viewability and verification, VAST video specification, Trusted Server, and
the Agentic Roadmap initiative for agentic advertising. Board members and companies are listed at
https://iabtechlab.com/about-the-iab-tech-lab/tech-lab-leadership/. For more information, please visit
https://iabtechlab.com.
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View original content to download multimedia:https://www.prnewswire.co.uk/news-releases/iab-tech-
lab-introduces-aamp-3-0-to-standardize-the-rfp-to-buy-process-for-agentic-advertising-302885348.html
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