
East West Barbershop: Bringing Vietnamese Barbering to Europe Through Skill
and Identity

Descrizione

COMUNICATO STAMPA â?? CONTENUTO PROMOZIONALE

HO CHI MINH CITY, VIETNAM â??
Media OutReach Newswire
â?? 9 September 2026 â?? In 2024, East West Barbershop (Dong Tay Barbershop) opened its first
branch in Hungary, marking a milestone in its journey to take a Vietnamese barbering brand global. For
Chairman Nguyen Hoai Thanh, Europe represents a demanding test of the companyâ??s operational
capabilities, technical expertise and adaptability. 

 

Europe: A demanding test for a Vietnamese barbering brand
 

 

Founded in Vietnam in 2018, East West Barbershop has grown from a local menâ??s barbershop into a
global menâ??s grooming brand. 

 

In less than a decade, the chain has expanded across Vietnam and into international markets,
becoming one of Asiaâ??s prominent menâ??s grooming brands. 

 

While expansion in Vietnam has been driven by growing demand for menâ??s grooming, operating in
Europe presents a more complex challenge. 
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Tax regulations, business requirements, labor laws and working-hour rules are strictly regulated, while
costs for premises, personnel and operations are significantly higher. 

 

â??Europe is a demanding market, with high service expectations and stringent regulations. To
integrate into the market, we did not simply replicate our Vietnamese model in Europe. 

 

I have traveled to Europe several times to study the market, adjust our operating procedures and
enhance the customer experience,â?• said Nguyen Hoai Thanh, Chairman of East West Barbershop
Vietnam Joint Stock Company. 

 

These efforts are beginning to yield results. Its Hungary branch has built a base of returning customers,
demonstrating that a Vietnamese brand can earn trust in a demanding market by respecting local
standards while leveraging its own strengths. 

 

East West Barbershop brings Vietnamese and European barbers together to exchange expertise, share
experiences and learn from one another, turning its international expansion into a two-way journey of
professional growth. 

 

This reflects the spirit behind the name â??East Westâ?•: Connecting professionals from different
cultures to grow together. 

 

From a haircut to an East-West cultural exchange
 

 

Vietnamese and European barbers differ in their professional cultures. In Vietnam, barbers often build
close relationships with customers through everyday conversations, personalized advice and an ability
to remember individual preferences. 

 

East West Barbershop preserves these values internationally while adapting to European expectations
of professionalism, precision, personalization and service consistency. 
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From popular styles such as fades, undercuts and hair tattoos to services including shampooing, facial
shaving, ear cleaning and massage, the brand aims to create a personalized grooming experience. 

 

Its stores also feature greenery, bookshelves and relaxation areas, turning a haircut into a genuine
moment of leisure. 

 

Today, East West Barbershop operates more than 130 branches globally, with over 1,000 employees. 

 

Behind these figures remains a simple ambition: To take Vietnamese barbering further through the skill
and dedication of its barbers. 

 

East West Barbershopâ??s European journey is more than opening another store. It demonstrates that
a Vietnamese brand can enter international markets through craftsmanship, professionalism and a
distinctive identity. 
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