
McDonaldâ??s TÃ¼rkiye Launches Campaign Spotlighting Driving Safety

Descrizione
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McDonaldâ??s TÃ¼rkiye has launched its â??Drink & Driveâ?• campaign, drawing attention to driving
safety. Centered around McCafÃ©, the campaign is inspired by the increase in travel during holiday
periods and creatively reinterprets a universal road-safety warning through distinctive visual design. 

ISTANBUL, April 6, 2026 /PRNewswire/ â?? McDonaldâ??s TÃ¼rkiye reinterprets a globally
recognized message with a creative twist in its new campaign inspired by increased travel during
holiday periods. Developed for out-of-home, digital, and print channels, the â??Drink & Driveâ??
campaign positions McCafÃ©Â® around the idea of alertness and attentiveness while driving. The
brandâ??s iconic Golden Arches are also transformed into a bold road line, symbolizing the driverâ??s
focus on challenging journeys. 

The campaign draws its essence from the long-standing global road-safety warning, â??Donâ??t Drink
and Drive.â?? McDonaldâ??s TÃ¼rkiye creatively reinterprets this powerful, universally recognized
message through a playful linguistic twist and a unique visual language centered around coffee
consumption. 

Reimagining a Well-Known Road Safety Message Through Coffee 

Ã?zdeÅ? DÃ¶nen Artak, CMO of McDonaldâ??s TÃ¼rkiye, commented on the campaign: 

â??At McDonaldâ??s TÃ¼rkiye, we prioritize creating communication that resonates with the real-life
moments of our customers. Our new campaign is a creative reflection of this approach. By taking the
universally recognized â??Donâ??t Drink and Driveâ?? warning and reinterpreting it through a coffee-
oriented perspective, weâ??ve introduced our own take: â??Drink & Drive.â?? In doing so, weâ??ve
woven McCafÃ© naturally into the narrative. By blending this idea with McDonaldâ??s iconic visual
identity, our goal was to create a truly memorable impact. We invite everyone looking to feel good and
stay refreshedâ??whether starting their journey or taking a well-deserved breakâ??to make our coffee
their companion on the road.â?• 
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TÃ¼rkiyeâ??s Most Challenging Routes Selected for the Campaign 

Designed by TBWAIstanbul, a leading agency shaping the advertising and marketing landscape with its
award-winning works, the campaign features visual communications centered around some of
TÃ¼rkiyeâ??s most challenging driving routes. Key locations that carry the campaignâ??s visual
narrative include the KuÅ?yuvasÄ± Pass in Konya, known for its precarious 65-kilometer mountain
stretch; the Mersin-Alanya road, offering a long-haul 330-kilometer coastal driving experience; and the
Bursa-DomaniÃ§ road, a challenging route reaching altitudes of 1,500 meters. 

About McDonaldâ??s TÃ¼rkiye 

According to Brand Financeâ??s â??Global 25 Most Valuable Restaurants 2026â?• report,
McDonaldâ??sâ??recognized as the worldâ??s most valuable restaurant brandâ??opened its first
location in TÃ¼rkiye in 1986. Today, McDonaldâ??s TÃ¼rkiye operates with 319 restaurants and a
dedicated team of over 10,000 employees. Committed to supporting the local economy, the company
sources 98% of its products and services from suppliers operating within TÃ¼rkiye. 
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